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Key findings

1.

Many Americans may be missing an important

opportunity to have conversations with their
partners around shared financial priorities.

@ Only 44% of adults said they share financial
priorities with their partner and make money
decisions together.

@ Older generations revealed they are more
likely to share financial priorities with their
partner: Baby Boomers (60%), GenXers (45%),
Millennials (32%) and GenZers (30%).

2. Yet many Americans trust their partners

when it comes to finances.

56% of adults said they are on the same
page as their partner all/lsome of the time
when making money decisions. This may
indicate that respondents are connecting on
one-off financial decisions more frequently
and are aligned with their partners, but could
be missing a broader conversation around
important financial priorities.

Americans cite inflation, credit card debt,
budgeting and lack of savings as the biggest
financial obstacles right now.

@ 35% of adults said not saving enough is
currently one of the largest financial barriers for
themselves and their partner.

C) 27% of adults said that external factors,
like inflation, job loss or a health condition,
are among the largest financial barriers for
themselves and their partner.

C) 22% of adults said credit card debt and
budgeting are among the largest financial
barriers for themselves and their partner.

4. Men view themselves more favorably than

women when it comes to managing finances.
Of those participating in the survey:

C) 38% of men in a relationship tend to think they
are better at saving for the future, including
retirement, than their partners. Only 28% of
women report thinking they are better.

32% of men in a relationship tend to think they
are better at compromising on a budget
than their partners. Only 25% of women report
thinking they are better.

37% of men in a relationship tend to think they
are better at controlling spending than their
partners. Only 29% of women report thinking
they are better.

37% of men in a relationship tend to think they
are better at managing expenses than their
partners. Only 32% of women report thinking
they are better.

29% of men in a relationship tend to think
they are better at being transparent about
personal finances than their partners. Only
23% of women report thinking they are better.
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Approximately a quarter of Americans

see value in implementing financial best
practices with their partners to help improve
communication around money.

27% of adults said developing a financial
strategy would help.

26% of adults said creating a shared budget
would help.
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26% of adults said regularly reviewing
financial accounts would help.
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23% of adults said having a conversation
about their values would help.
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About Thrivent

Thrivent is a diversified financial services organization
that helps people achieve financial clarity, enabling
lives full of meaning and gratitude. Thrivent and

its subsidiary and affiliate companies serve more
than 2.3 million clients, offering advice, insurance,
investments, banking and generosity products and
programs over the phone, online as well as through
financial professionals and independent agents
nationwide. Thrivent is a Fortune 500 company with
$189 billion in assets under management/advisement
(as of 12/31/21). Thrivent carries ratings from
independent rating agencies which demonstrate the
strength and stability of the organization, including an
A++ rating from AM Best; an Aa2 rating from Moody’s
Investors Service; and an AA+ rating from S&P Global
Ratings. Ratings are based on Thrivent’s financial
strength and claims-paying ability. Does not apply

to investment product performance. For information
on each rating, visit the individual rating agency's
website. For more information about Thrivent, visit
Thrivent.com. or find us us on Facebook and Twitter.

Insurance products, securities and investment
advisory services are provided by appropriately
appointed and licensed financial advisors and
professionals. Only individuals who are financial
advisors are credentialed to provide investment
advisory services. Visit Thrivent.com or FINRA's
BrokerCheck for more information about Thrivent's
financial advisors.
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About Morning Consult

Morning Consult is a global decision intelligence
company changing how modern leaders make
smarter, faster, better decisions. The company pairs its
proprietary high-frequency data with applied artificial
intelligence to better inform decisions on what people
think and how they will act. For more information,
please visit morningconsult.com.

*Methodology

This poll was conducted in January 2023 among a
national sample of 1,500 adults in order to measure
financial priorities and decisions consumers are
making with their partners. The interviews were
conducted online and the data were weighted to
approximate a target sample of adults based on
gender, education, age, race, and region. Results from
the full survey have a margin of error of plus or minus 2
percentage points.
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