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Faith Builds overview - offerings and expectations
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Habitat, Thrivent and the greater Christian community

• Increase awareness and understanding of both organizations.

• Grow church relationships and connections.

• Engage the Christian community.

• Help a family build a home.

Faith Builds Home

• 10 - 12 churches

• 250 - 300 volunteers

Faith Builds Venture

• 3 - 5 churches and Christian organizations

• 100 - 125 volunteers



In-person volunteer guidance due to COVID-19

Habitat and Thrivent guidance as of December 2020
• In-person build events should only occur with regular, skilled volunteers who contribute more than 8 

hours or more per month
• Thrivent can not host in-person events including volunteer events
• Follow all local and state guidance regarding in-person gatherings
• Note: This guidance is posted on MyHabitat and My Work - Community Engagement

How to meet program expectations during these unique times
• Virtual volunteering and events

o Kick-off events for church leadership

o Meet and greet with future homeowner family

o Online auctions or other fundraising

o Using a video feed of ground-breaking, wall raising, dedication and other regular volunteer events

Names submitted for virtual events count toward your goals!
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Resources Page

Thrivent.com/habitatresources

“Faith Builds” tab

+ Church Engagement Guides

• Faith Builds Guide

+ Marketing & Communications

• Co-branded partnership collateral
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http://www.thrivent.com/habitatresources


Planning for Marketing and Communication

Answer the question: “What does success look like?”

• Creating community impact through affordable housing

• Relationships to start and strengthen

• Which churches to approach and engage

• Creating community awareness

• Other goals

Faith Builds Guide

• Habitat and Thrivent Partnership

• Faith Builds overview

• Importance of relationships

• Planning for Faith Builds

• Engaging with churches

• Volunteer opportunities

• “Church Champion”
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https://www.thrivent.com/making-a-difference/files/thrivent-builds/29714_Faith_Builds_Guide.pdf


Partner on church approach and engagement

Work together to gain commitment from local churches

• What churches to approach; church coalitions to form

• Number of churches to approach to get the expected number involved

• How to approach/engage - pulpit talks, meet the family, etc.

• Earlier is better!

Resources provided:

• Church Introduction Flyer

• Clergy kick-off event invite

• Faith Builds video

• PowerPoint Presentation
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Resource use examples - church approach and engagement

How to utilize provided collateral with churches:

Example: Clergy kick-off event flyer

• Fill out fillable fields with your event details and contact info

• Share in-person or electronically

Example: Faith Builds videos

• Share with church leaders to energize them about Faith Builds

• Play video at church meetings, share in email, virtual or in-person
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https://www.thrivent.com/making-a-difference/files/thrivent-builds/29714R_TB_Faith_Builds_Clergy_Event_Invite.pdf


Equip churches for communication

Equip churches to communicate Faith Builds with their members

• A key contact at churches (Church Champion) can be helpful in engaging churches more effectively

• Help the church think of creative/fun ways to share the message

• Promote virtual activity

Church Communication Toolkit

• Bulletin Insert

• Flyer

• Awareness and fundraising guide

• Poster

• Messaging for website, social media, announcements
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Resources use examples - equip churches for communication

Faith Builds Church Communications Toolkit

• The “one stop shop” for church communications

• Templated resources and messaging
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https://www.thrivent.com/making-a-difference/files/thrivent-builds/29714A_Faith_Builds_Church_Communication_Toolkit.docx


Community and Thrivent client awareness
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Reach beyond the church
Faith Builds are interesting and newsworthy activity.  Take advantage of the opportunity to share the good news!

• Community Awareness

• Branding for Habitat and Thrivent

• Client engagement

Resources provided:

Affiliate Media and Communications Toolkit

Storefront Postcard

Email Playground template



Collateral use example - community and Thrivent client awareness

The power of the press!

Affiliate media and communications toolkit

• Press Releases

• Media advisories

• Social Media

• Partnership logo

Take full advantage of the Faith Builds opportunity!  Raise 

the profile of both Thrivent and Habitat by utilizing PR 

resources:

• Press releases distributed to showcase build progress and 

community involvement

• Media advisories to invite local outlets to cover events and 

share the Faith Builds message.
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https://www.thrivent.com/making-a-difference/files/thrivent-builds/Affiliate_Media_and_Communications_toolkit.zip


On-site branding and engagement

Increase understanding through a great volunteer experience
Branding does not end after you get volunteers to commit and show up

• Give participants something to take away

• Leave an impression by sharing the Habitat and Thrivent Faith Builds story

Resources provided:

• Faith Builds sign template

• Branded t-shirts

• Sharing the Habitat and Thrivent partnership story

Note: You can be creative with shirt distribution

• Drive by pick-up for t-shirts

• Deliver shirts to churches for distribution
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Collateral use examples - On-site branding and engagement

Share the Habitat and Thrivent story

• Share who Habitat and Thrivent are

• Church partnership

• Make the message local and personal

Resource provided:

• Sharing the Habitat and Thrivent partnership story

• Organizational descriptions

• Faith Builds messaging

• Program figures
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Thank you emails for volunteers and survey

Automated email communication and feedback opportunity:

• Consistent “Thank you” to recognize participants effort and impact 

in Faith Builds

• Three question survey to get feedback on experience

• Process is completed by the Habitat and Thrivent Partnership team
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Final Thoughts

Keep these things in mind when planning and executing your Faith Builds
The value of the Habitat and Thrivent Partnership:
• Leverage one another’s networks
• Joint brand recognition to increase reach and engagement
• Tap your local Christian community

Coordinate your efforts:
• Who does what
• Timing of communication activities
• Other events/activities happening in the community
• Gauging effectiveness

Resources:
• Each other – lean on the strengths of each person in the local partnership and their networks
• Local media contacts – more relationships to build
• Thrivent.com/Habitatresources
• Habitat and Thrivent Partnership team – we are here for you!

• Habitat-Thrivent@Thrivent.com

© Thrivent | All rights reserved. Do not distribute without authorization.

http://www.thrivent.com/habitatresources
mailto:Habitat-Thrivent%40Thrivent.com


Thank You
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